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 MP301: Marketing and Promotions


Thursdays 8:00 am – 12:00 PM


Instructor: Ric Peterson



Email: ric@ricpeterson.com



Phone: 206.334.5308

Marketing and Promotions
PHO 319
Art Institute of Seattle

Tuesdays, April 6th thru June 15th 
Conference Room
10 sessions

Syllabus and Addendum

Spring 2010
Instructor: Ric Peterson

Email: ric@ricpeterson.com

Phone: 206.334.5308
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Course Rationale 
The purpose of this course is very straight-forward: you are a businessperson. Whether you are running your own business, an employee or contractor in someone else’s business, or delegating the responsibilities of daily operations to someone else, this is your business. 

Marketing and Promotions focuses on the Product, Place, Price and Promotion of your business as well as a strategy to effectively target and reach customers, communicate effectively, and differentiate yourself from the competition. You will write a Marketing Plan as well as create drafts for business papers, promotional print materials, website and a marketing mix strategy. Marketing and Promotion is often the Achilles heal of many entrepreneurs. We will work extensively on communications skills through writing, presentation and research skills.
Class Format
Classes include some lecture, lots of group discussion, guest speakers, and presentations
Materials &Cost

Required: 
Book_ASMP Professional Business Practices in Photography, (6th edition), Allworth Press



Computer with internet and email access, Word, Excel and PowerPoint.
Optional:
Graphics software, business software, portfolio.
Attendance

Attendance will be recorded each week, beginning and  midpoint of class, per school policies, which are clearly defined in the AIS Student Handbook.  The students are responsible for being in class on time, with all necessary materials, ready to work. 
Attendance is reflected in your grade. In case you are absent, it is your responsibility to get all materials and information you missed. 
I have never heard a successful businessperson say “I wish I had studied less, gone to  fewer classes, learned less.” The inverse of this statement is common. Come to class; contribute to everyone’s knowledge and success.
Deadlines

Assignments are due at the beginning of class.  Assignments may be submitted electronically, or printed and handed in at the beginning of class. Electronic submissions are time stamped.  

Late assignments are docked one full grade and accepted only until the next scheduled class.
Grading

This scale was designed to correspond to the 4.0 scale used by the registrar.  The scale is as follows:
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Assignments
	Article Review
	5%

	Marketing Plan Draft 1
	15%

	Participation/Attendance
	10%

	Blog/Chat/Journal/Twitter/Facebook Entries
	15%

	Idea and Concept Book
	10%

	Business Papers and Marketing promotional materials
	10%

	Website Draft
	5%

	Final Marketing Plan
	20%

	Final Marketing Plan Presentation
	10%

	Total
	100%


Letter Grades are interpreted as follows:
A 
OUTSTANDING WORK 

(A = 4.0 / 100 A- = 3.7 / 95)

Work shows innovation and significant depth of understanding of the project requirements. Complete and on time. Project has been fully developed and well communicated graphically, orally, and in writing. An unusual or unusual concept was employed which enhances a solution (as applicable). Full potential of the problem and course competencies have been demonstrated. The project work exhibits superior aesthetic awareness & exceptional graphic skills, as well as extensive exploration of new ideas and the creative use of available resources.
B 
GOOD WORK
(B+=3.4 / 91 B=3.0 / 87 B-= 2.7 / 83)
Project solutions have exceeded all requirements of the project statement and show an above average depth of understanding. Complete and on time.  The Project demonstrates an above average clarity of idea, execution and clean, quality presentation of competencies. 

The project work exhibits significant aesthetic awareness & good graphic skills, as well as exploration of new ideas and the incorporation of available resources.

C
AVERAGE WORK
(C+=2.4/79 C=2.0/75 C-=1.7/71)

Project solution adequately satisfies the project statement but generally lacks some depth of understanding and development. Late and incomplete work. 0verall project lacks innovation and craft is just adequate.  The project work exhibits some aesthetic awareness & modest graphic skills, but with little or no attempt to take “design risks” or to incorporate available resources.

D
POOR WORK
(D+ = 1.4 / 67 D = 1.0 / 63) 
Problem solution is extremely weak and lacks depth, understanding and innovation. Late and incomplete work. Craft is weak and inappropriate to the class expectations. The project work demonstrates poor aesthetic awareness, little evidence of creativity and minimal effort to use available resources.
F
UNACCEPTABLE 

(F = 0.0 / 59 and below)

Project does not resolve the problem statement.  Late and incomplete work.  Work shows a lack of understanding and demonstrates skill inappropriate to this class. The project work demonstrates virtually no aesthetic awareness or creativity and virtually no effort to use available resources.
Assignments

	Week Due
	Type
	Description
	

	Week 2
	Paper

	Article Review

750 -1050 word paper. Find an article on marketing, branding, advertising, promotion, advertising campaign or sales strategy and write a review of the articles principles and viewpoint, including your perceptions, rationality and theories.
Use at least two other resources to support your arguments, and cite your references.
	

	Week 3
	
	
	

	Week 4
	Paper
Presentation
	Marketing Plan_Draft 1
Challenge, Company analysis, customer analysis, competitor analysis, collaborators, climate, SWOTT.
	

	Week 5
	Folio Due
Presentation
	Idea Book Folio.
The idea book is a collection of logos, business papers, ads, websites, marketing materials, color palettes, images, videos, design and composition that you will use as reference materials for your papers, portfolios and marketing materials.

Presentation of Idea Book 
	

	Week 6
	Paper
	Marketing Map and Timeline
	

	Week 7
	Business Papers and Marketing Materials
Presentation
	Business Papers, and printed marketing materials are due.
Presentation of materials in class
	

	Week 8
	
	
	

	Week 9
	Website
Presentation
	Website Due
Website
	

	Week 10
	Paper
Presentation
	Final Marketing Plan
Marketing Plan, materials, map
	

	Week 11
	
	TBD
	



All written assignments must include a cover sheet including;
Title

Assignment

Name

Class

Date

All materials referenced in papers should be cited in the paper and included on a reference page at the end of the paper. Information in your paper must be your original words, thoughts and concepts or cited and referenced. 

Plagiarism will not be tolerated and could result in a zero grade for that assignment.


Ground Rules
Cell phones should be off or silent during class, text messaging is unacceptable. 

Contact me if you are going to miss, or be late to class. 
Assignments are due at the beginning of class. Late assignments are docked 10%  for one week and not accepted after 7 days.
Written assignments should be submitted electronically with PHO319_lastname_assignment name in the subject line.

Related References
Additional references can be found on the AIS Marketing and Promotions class site at
http://www.ricpeterson.com/ais  
www.ricpeterson.com
www.ricpeterson.com/blog
http://www.robgalbraith.com/bins/index.asp
http://www.peterkrogh.com/
http://www.linkedin.com/home
http://www.bizjournals.com/seattle/
http://www.artbizblog.com/
http://www.myartspace.com/
http://dor.wa.gov/content/home/
http://www.benhamgallery.com/
http://www.ggibsongallery.com/
http://www.annex-gallery.com
http://www.wallspaceseattle.com/
http://www.lindahodgesgallery.com/
http://www.bandwmag.com/
http://www.cameraarts.com/intro.php
http://www.commarts.com/
http://www.pdn-pix.com/pdn/index.jsp
http://www.photoeye.com/booklist/index.cfm
http://www.startupjournal.com/
http://www.publish.com/
http://www.microsoft.com/windowsxp/using/digitalphotography/prophoto/default.mspx
http://www.asmp.org/
http://www.asmpseattle.org/ASMP/index.asp
http://www.apanational.com/
http://www.editorialphoto.com/
http://www.seattlegrip.com/
www.glazers.com
http://www.slideluckpotshow.com/
www.workbook.com
www.blackbook.com
http://www.copyright.gov/register/visual.html
www.gettyimages.com
www.corbis.com
www.alamy.com
www.census.gov
Disclaimer
I reserve the right to make any changes to the syllabus addendum and the attached schedule when there is a legitimate need to do so.

Week One

Introductions


Instructor Biography


Syllabus Overview

Assignment Overview


Beginning Marketing

Week Two

Article Review discussion

SWOTT Analysis


Research

Target Audience



Attributes

Week Three

Marketing Vehicles


Business Papers


Print Media




Direct Mail




Ads




Brochures



Sourcebooks



Websites



Email



Phone



Presentation and Portfolios



Video and DVD

Week Four


Marketing Draft One Due 


Marketing Draft presentation in class

Idea Book Discussion

Week Five


Idea Book Due

Idea Book Presentation


Branding


Marketing materials discussion
Week Six

Marketing map and Timeline Due

Research and Resources


Analyzing the Competition

Week Seven


Biz Papers and Marketing Materials Due

Presentation: Biz Papers and Marketing Materials

Week Eight


Websites Discussion
Week Nine


Web site due


Presentation:Web site

Week Ten

 Marketing Plan Due

Presentation: Marketing Plan
Week Eleven

AIS
PHO301 Marketing and Promotions Syllabus
Page | 6 


